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Start-up Capital 
Item Cost Notes 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

Miscellaneous  10% of other expenses 



Pricing and Break-even 
Retail price: __________________________________________ 

Variable costs (per unit)_________________________________ 

Fixed costs (per month) _________________________________ 

 

Gross profit (per unit) = _____________ - ______________ = _____________ 

       (Retail price)         (variable cost)    

 

 

Break-even point = ______________ ÷ ________________ = __________________ 

                                   (Fixed costs)           (Gross Profit)              (Break-even point) 

 

 

 

 

 

 

 

 

Feasibility Check: 
Pricing reasonable, based on competitors and industry standards?  Yes / No 

Expected customers substantially higher than break-even point?  Yes / No 

Required start-up capital can be obtained? Yes/No 


